INE THROUGH YOUR PERSONAL BRAND

Just like marketing a brand, you too have a personal brand. How are you promaoting it?

ersonal branding is integral to the

sustoecs of

H you want your business oryourselk

what size.
Sowhat s is?
Personal branging is really personal

0 SUCCeRd, you need 1o e |
alignment with what yaur campany
mepresars. Mot evergone loves their job
— bt biey does it help # your persenal

why shauld yaus employses orycur Broupl. John MGrath [McBrash Real
1F i wand to Cremme a Estate] and Joha Symond (Aussie Home
be passi Leans]. Th g *

lavemark, you've g
i Jove with your own busingss.
A if wou havent fallen inlove,

linked with their companies and are
very clear abicut the brand image they

public relations. Public refasions is aimz, vision and values are in 3gn dort expact y 1y your project. They are examples of where
iy il i E i bavs,” the ity o th pany shines
‘refationships" with your ‘public’. s haw  Whiy not share with youwr smp Thenedore | is mare through the CED.
you ar yaur i seen and b i waurvaluoes h image and the cuter Euilding a strong personal brand has.
you interact with other people that will and visian for your company. package that You present 1o the warld, the ackded bonus of building lurther
Although nd packaging and mdia exposure. Thess

il yeur reputation, To be suceessful

€ Personal branding

you nged [
mallyau de - netjustin business butin g the amotional
your everyday life,

After all, busingss and companies ane
‘omged on people. People make products.
for people. Pecple sell ta and serve ather
jpeople. Feopls work with people and
for people. Tharefore it i that personal
aspent of your busingss deslings that
can make all the dfarence.

I your are 3 husingss ownern, you are.
he public face of your arganisation. Yau

connection between
the product and
customer. 37

Kewin Roberts, CEO of Saatchi &

do play 3 major part in tepragenting
yoursslF and your samaany in s pasitive
lighs. Personal sranding is the emaotional

people are known and used by the
media as spokespeopls in theirarea
of enpertise and s commentanors.

Saatchi, wha has wri kon
brarding, calied Lovernarks, says
“to me, it's all sbout spirt, not abaut
values®.

repreSRnL what P
for. Emplogees alsa reprasent the.
coenpany brand.

20 beyored the

busingss issues. They are saught
[rofuCt 3N The customer, alter as keynote speakers, wlevision
Anumber of mansging iies: and are i
of companies in Australia have panicipate in numerous high profie snd
recagnised the pawer of personal industry events. Through this persanal
They E ditle than

face behind the pany to add s

persenal perspective to their business.
Examples includs Julia Fioss [Julia

Are you in love with your company
and can you wark 1owand estabishing 2

taa ip. IF
You're natin Iove with your business,

heliy Barrett
[ModelCo], Sarina Russo [Saring Russo

et S Ceirri
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